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A GOLD Coast in-home aged
care and disability service
provider has grown its foot-
print after boosting its work-
force through a partnership
with TAFE Queensland.

Dignified Home Care gen-
eral manager Adam Stiller
said earlier this year it had ex-
perienced a rise in inquiries
for its services but battled to
find employees.

“We struggled to find suit-
able staff with the relevant

skills and values through reg-
ular employment avenues,”
he said. “So I asked my staff
for suggestions and they high-
lighted TAFE Queensland as
having a great reputation in
the industry.

“TAFE Queensland con-
nected me with their (Gold
Coast) employment officer
David Bott and over the past
six months we have employed
10 nursing students in disabili-
ty support worker roles.”

Mr Stiller said the partner-
ship with TAFE Queensland
enabled the business to grow
and led to an increase of care
services on the Gold Coast.

“The employment service
offered by TAFE Queensland
has met our needs by identify-
ing students with the required
skills and values for the job,”
he said. “The pre-vetting of
applications saves us a huge
amount of time ”

TAFE Queensland’s Gold

Coast general manager Karen
Dickinson said trainers
worked closely with the in-
dustry to ensure courses met
current and future employ-
ment demands, making
students “work ready”.

“We inject real-world,
industry-relevant learning ex-
periences to ensure our stu-
dents have the confidence,
capabilities and the hands-on
skills employers are looking
for,” she said.

TAFE course prepares Dignified carers

Karen Dickinson

LOTTERY GROWTH
AN Australian lottery provider – with
more than 60 support staff on the Gold
Coast – has celebrated its second birthday
amid strong growth during the coronavi-
rus pandemic.

The Lottery Office, which is part of
The Global Players Network, has seen a
huge number of Australians turn to on-
line jackpots during COVID-19 – record-
ing a 70.6 per cent spike in ticket sales.

The Lottery Office CEO Jaclyn Wood
said 2020 was a “year of growth”.

In the past two years The Lottery Of-
fice has supported a number of Gold
Coast charities.

Piaget, Gucci and others.
Its recent projects include

building some new display
joinery for The Wall Street
Hotel in New York and com-
pleting a new fit-out for the

Wallace Bishop jewellers, which once hid diamonds around Brisbane for the public to find, is now finding success of its own as an online retailer. 

QUEENSLAND retail icon Wallace 
Bishop has narrowed its losses as a 
surge in online sales during the 
COVID-19 shutdown positioned it for a
recovery.

The 103-year-old jeweller, which 
was inducted into the Queensland 
Business Leaders Hall of Fame last 
year, recorded a loss of $1.79m in the 
year to the end of June compared to a 

$6.07m deficit in the previous period.
The latest performance marks a 

turnaround for the jeweller after its 
auditor warned in December that the 
future of the company as a “going 
concern” was dependent upon an 
improved financial performance and 
continued support from its holding 
company.

The retailer, which has 38 stores,
made a loss of $6.07m in 2019 and 
$9.4m in 2018, according to financial 

reports filed with the Australian 
Securities and Investments 
Commission (ASIC).

Wallace Bishop managing director
Stuart Bishop said the company was 
in a substantially stronger position 
after it beefed up its online presence, 
slimmed down its management 
structure and closed stores.

“Our online sales have surged by 
several thousand per cent and we are 
aiming to grow that to about 5 per 

cent of our total sales,” he said. 
According to its latest annual 

financial statement lodged with ASIC, 
Wallace Bishop faced challenging 
trading conditions due to COVID-19 
but had kept most outlets open 
during the pandemic’s initial period.

Wallace Bishop has traded 
profitably since the end of the 
financial year with the continued 
support of its holding company and 
related parties.

QLD RETAIL ICON BACK FROM BRINK OF $6M LOSS 
GLEN NORRIS

Cabinet maker adding 
polish to proven brand
A GOLD Coast cabinet-
making business specialising
in luxury shop fit-outs has re-
branded to better reflect its
global reach.

Projects Queensland will
now be known as the PQI
Group following a decision by
founder and managing direc-
tor Brad Dunne.

The company was founded
in 1989 as Brad Dunne Joinery
and in the past three decades
has carved out a niche with
luxury brand fit-outs, includ-
ing Cartier, Louis Vuitton,
Bulgari, Van Cleef & Arpels,

Soul penthouse in Surfers
Paradise.

Mr Dunne said it was time
for a new corporate profile.

“I felt any change needed
to be synonymous with our
national reach and planned
expansion, not necessarily
confined to the company’s
markets in Australia and New
Zealand,” Mr Dunne said.

“With the name change
our executive leadership team
wanted to maintain our regis-
tered corporate identity with-
out a massive departure from
the existing company Projects
Queensland, with ‘Interiors’
as its tag line.”

General manager Craig
Stewart said at the same time
the company had decided to
establish three independent
operational divisions covering
fit-outs, joinery and mainten-
ance within the PQI Group,
each with its own manager
and team.

“These three parts of our
business always existed,
however they now have their
own cost centres with their
appointed managers having
expanded scope to indepen-
dently develop new opportun-
ities and not just be tied to
service our traditional fit-out
business,” he said.

He said the restructure was
already paying dividends.

“We have just started a
massive 430sq m retail fit-out
in Brisbane, with our Joinery
division working full steam
ahead for ADCO’s offices and
the new TSS auditorium both
in Southport,” Mr Stewart
said.

“We have adjusted well to
the COVID-19 threat, reorg-
anised to improve efficiency
and we see our refocused busi-
ness model post-2020 set to
benefit our customers, staff,
suppliers and subcontractors,”
Mr Dunne added.

alister.thomson@news.com.au
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PQI Group managing 
director Brad Dunne.

ARUNDEL-based marine
sports dealer JSW Powersports
has been honoured for its
international achievements.

The company, which has
been jet ski manufacturer Sea-
Doo’s No.1 dealer in the world
for the past nine years, has
been recognised in the Gold
Coast Business Excellence
Awards after sweeping the Re-
tail, Wholesale and Distri-
bution category for June.

The company was present-
ed with the award at a cer-
emony held at Links Hope
Island Resort this week.

Owner Jeff McNiven (pic-
tured) launched the business in
1998 as a small mechanical
workshop servicing personal
watercraft. The company had
grown significantly during the
past 19 years and now employ-
ed more than 40 people.

JSW Powersports is also the
Australian distributor of Sea

Fox Boats as
well as Malibu
and Axis boat
dealers for
wakeboarding
and water-ski-
ing towboats.
The com-
pany’s offer-
ings also

include Can-Am all-terrain
and on-road vehicles.

Gold Coast Business Excel-
lence Awards president Ian
Cousins said JSW Powersports
was now one of 50 Gold Coast
businesses vying for the title of
the Gold Coast’s Business of
the Year for 2020.

Mr Cousins said the annual
winners would be announced
at a black-tie gala to be held at
The Star on Saturday, Novem-
ber 21.

The winners of the other
categories for November were:
● Mayor’s Innovation GC
Award: Pivotel
● Student Employability
Award: SeaWorld Cruises
● Family Business Award:   Al-
phaFit
● Health and Wellbeing
Award: Morlife
● Professions and Business
Services Award: Orbitz Eleva-
tors
● Construction and Trades
Award: Condev Construction
● Manufacturing Award:
Brauer Industries
● IT and Digital Business
Award: onPlatinum ICT
● Emerging and Micro Busi-
ness Award: Granddad Jack’s
Craft Brewery

Business 
gong for 
marine 
dealer


